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Marketing 201 

• An introductory compulsory course for 
business students 

• Elective for social sciences & engineers 
 
• Fundamental theory (book used for 

background) 

• Mainly Applications (several techniques) 



Lecture Textbook readings Video   Case  

1 Ch 1-Ch 2 Zappos  http://media.pearsoncmg.com/ph/streaming/bp/2
013/mktg/MKTG2013_Zappos_Value_Full.html 
  

2 Ch 5 Lessons from "United Breaks 
Guitars" 

https://www.youtube.com/watch?v=_Hd8XI42i2M
&spfreload=10 
  

3 Ch 4- Ch 7 Domino’s 
  
  
  
  
Rethinking Segmentation for 
the New Digital Consumer 

http://media.pearsoncmg.com/ph/streaming/bp/2
013/mktg/MKTG2013_Dominos_Information_Full.
html 
  
http://knowledge.wharton.upenn.edu/article/brin
g-persona-rethinking-segmentation-new-digital-
consumer/ 

4 Ch 8- Ch 9 On Branding https://www.youtube.com/watch?v=HrrfU6IiCPI&
spfreload=10 
  

5 Ch 10- Ch 11 Absolute Value https://www.youtube.com/watch?v=ium7lqFEKZA 
  

6 Ch 14 OXO http://media.pearsoncmg.com/ph/streaming/bp/2
013/mktg/MKTG2013_OXO_Advertising_Full.html 
  

7 Ch 15 What Makes Ideas 
Contagious? 

https://www.youtube.com/watch?v=xgCMqC64bD
8&spfreload=10 
  

8 Ch 12- Ch 17 Why Location is King for E-
commerce, Too 

http://knowledge.wharton.upenn.edu/article/locat
ion-ecommerce/ 
  
  

10 Ch 18 The Five Competitive Forces 
That Shape Strategy 

https://www.youtube.com/watch?v=mYF2_FBCvX
w&list=PL86DC6A3F41978B2D&spfreload=10 
  

11 Ch 6 – Ch 13 Eaton http://media.pearsoncmg.com/ph/bp/bp_video_lin
ks/2014/add_links/Eaton_Web_Complete.html 
  

12 Ch 19 – Ch 20 Conflict towards food 
improves portion size 
estimation 

http://discovery.rsm.nl/articles/detail/6-conflict-
towards-food-improves-portion-size-estimation/ 
  

Links for the FLIPPED CLASSROM videos that 

needs to be WATCHED BEFORE THE CLASS: 
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TEACHING “BUSINESS” COURSES WITH BOOKS IS HARD ANYWAYS 



ACTIVE LEARNING & CONTEMPORARY ISSUES 

Before the class, students 
participate in a webinar 

During the class, lecturer = guide 
on the side 



ACTIVE PARTICIPATION & LIFE-TIME LEARNING 

Before the class, 
students attend a 
marketing event 

In class, students 
evaluate and criticize 

the award winning ads 
“using their knowledge” 



DEBATE ON REAL TIME PROBLEMS & SOURCES 

Students are in the middle of the class-room: 
Lead the debate & Be critical 



Business Integration 202 

• An application compulsory course for 
business students 

• Elective for social sciences & engineers 
 
• No book used 

• Mainly Applications (several techniques) 



Existing 
knowledge 

Marketing 201 

Accounting 101 

Finance 201 

Strategy 201 

Integrating 
in a real 

case 



Upsides of flipped classroom 

•Makes the class engaging  
 
•Stimulate both the lecturer and students to be 
active 
 
•Learn a lot and also critically think what is 
important for this class 

 



Be prepared for the challenge! 

• The video preparations take really long (for 10 
minutes video- 2 hours) 
• The videos become boring 
• Editing, uploading, trimming all take time 

•Hard to find engaging materials 
• Some possible from Pearson, Coursera etc. but not 

complete package 

•Requires more from students and lecturers 
 
 



Thank you! 

ezgi.akpinar@mef.edu.tr 

 ezgi.akpinar@vu.nl 
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